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Abstract

The study aimed to identify the impact of digital marketing—with its dimensions
of attraction, engagement, learning, digital media, and retention—on competitive
advantage, represented by its dimensions of innovation, quality, cost, and flexibility, in
private banks located in the Capital Secretariat of the Republic of Yemen. The study
adopted a descriptive-analytical methodology. The study population consisted of all
employees working in Yemeni private banks in the Capital Secretariat of Sana‘a, including
general managers and their deputies, department managers and their deputies, heads of
sections and their deputies, and specialists, totaling 1,694 employees. A random sample
of 316 participants was selected, and data were collected using a structured questionnaire
distributed to the sample. A total of 277 valid questionnaires were obtained for analysis.
The data were coded, entered, and processed using SPSS version 28. The study's findings
revealed a statistically significant positive impact of digital marketing, in all its
dimensions, on competitive advantage in the banks under study. However, the influence
of the digital marketing dimensions varied, with learning having the highest impact,
followed by retention, digital media, and engagement, while attraction had the least
influence on competitive advantage. Moreover, the results showed that Yemeni private
banks in the Capital Secretariat place a high level of emphasis on achieving competitive
advantage across all its dimensions. However, greater attention was given to quality and
flexibility compared to cost and innovation. Additionally, these banks were found to
practice digital marketing extensively across all dimensions, ranked in descending order
as follows: retention, digital media, attraction, engagement, and learning. Based on these
findings, the study recommended that Yemeni private banks enhance their focus on digital
marketing practices by developing clear strategies and improving digital infrastructure to
ensure the realization of competitive advantage. It also recommended increasing
investment in fostering innovation and excellence by promoting a culture of creativity and
distinction among employees across all roles and levels, to deliver innovative and
outstanding banking services that set them apart from competitors.
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