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Abstract

The study aimed to identify the impact of digital marketing on organizational
performance in mobile phone companies operating in the Capital Municipality of Sana’a.
The study adopted the descriptive—analytical approach. The study population consisted
of three companies, namely SabaFon, YOU, and Yemen Mobile, with a total population
of 324 employees. A random sample of 176 respondents was selected. The questionnaire
was used as the main tool of data collection, and the data were analyzed using the
Statistical Package for the Social Sciences (SPSS). A set of descriptive and inferential
statistical methods was employed to achieve the study objectives and test its hypotheses.
The study findings revealed that there is a statistically significant impact of digital
marketing on organizational performance in the mobile phone companies under study.
The findings also revealed variation in the impact of digital marketing dimensions on
organizational performance, where the digital product dimension had the strongest
impact, followed by digital pricing and digital promotion, while the digital distribution
dimension did not have a positive impact on organizational performance. In addition, the
study found that mobile phone companies in the Capital Municipality achieve a high level
of organizational performance, and that the level of digital marketing practice is also high.
Based on these findings, the study recommended that mobile phone companies in the
Capital Municipality of Sana’a to pay more attention to practicing digital marketing
through its key dimensions (digital product, digital pricing, and digital promotion), due
to their significant role in enhancing organizational performance.
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