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Abstract

This study aimed to identify the impact of human capital on improving marketing
performance through knowledge management at private universities in Sana'a, Yemen.
Additionally, it sought to investigate whether there are statistically significant differences
in the mean responses of the study sample regarding the level of improvement in
marketing performance at the universities of the study, attributed to organizational
variables such as (university age and size). The study followed a descriptive-analytical
approach, and the study population included all staff members in middle and senior
administrative and academic positions across four categories representing different
administrative units at the universities, which are most involved with the university’s
clients. These categories included: (academic and administrative department heads,
general secretaries, directors of departments and their deputies, deans of faculties and
their deputies, and university presidents and their deputies), with a total of 437
individuals. A stratified random sample of 205 individuals was selected, and data was
collected using a questionnaire. The data was entered, coded, and processed using the
SPSS 23 software. Structural equation modeling (SEM-PLS) with partial least squares
algorithm was used to test the study's hierarchical model at two levels, using the Smart
PLS 3 software for structural equation modeling. The reflective-formative model was
used to analyze both the first and second levels. The findings revealed that the universities
of the study demonstrate a high level in improving marketing performance across all its
dimensions, have human capital available in all its dimensions, and practice knowledge
management in all its dimensions. Moreover, the findings showed a statistically
significant direct impact of human capital and knowledge management, collectively, on
improving the marketing performance of the universities of the study. Additionally, a
statistically significant impact of human capital on knowledge management was found in
the universities of the study. The study findings also showed a statistically significant
indirect impact of human capital on marketing performance through knowledge
management. Furthermore, the study's findings indicated no statistically significant
differences in marketing performance improvement based on the university's age, while
statistically significant differences were found based on the university’s size, with
medium-sized universities showing better performance improvements. Based on these
findings, the study recommended giving more attention to human capital in all its
dimensions due to its impact on improving marketing performance and enhancing the
effective practice of knowledge management at the universities under study, as this has a
significant effect on improving marketing performance at private universities in Sana’a,
Yemen.
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