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Social Marketing and Its Impact on Marketing Performance:
A Case Study at the Branch of the National Cancer Control
Foundation in Ibb Governorate

Abstract

This study aimed to examine the impact of social marketing and its
dimensions (social service, social pricing, social distribution, and social
promotion) on marketing performance, represented by customer satisfaction,
positive image, follow-up, support, and participation, at the branch of the
National Foundation for Cancer Control in Ibb Governorate. The study
adopted a quantitative descriptive approach. A questionnaire was used as the
main data collection tool, and a purposive sample of 325 beneficiaries was
selected. Data were analyzed using the Statistical Package for the Social
Sciences (SPSS), The results revealed a statistically significant effect at the
significance level (o < 0.05) of social marketing and its dimensions on
marketing performance. The study also found no statistically significant
differences attributable to gender. The study recommended continued
adoption of social marketing and the development of comprehensive
marketing strategies to enhance services, improve communication with
beneficiaries, and evaluate marketing initiatives.
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