el 4 ggand)
(ralad) Eiall g adall g A i1 3 ) 3
Y

alad) Gl g Ldad) ciluad jal) Bales

Lyttt dass

48 gl duaal) 8 4 g yi<Y) 48 puaal) ciladdd) 3aga i

!
ealad) Cad) g Lidad) il jall (udaa
SV 301 A siualal 4y 3 o J gaad) cilyllaia ¢pa £ 32 (A

i
S 2B £ 58 Juad /3

e Luaall Jlae Y15 1) M
L 5 iS5 a slall daalas

21447 ) slaia 22026 « b



el 4 ggand)
(ralad) Eial) g andail) g A 30 3 ) 3 g
28 /;¥ /‘}/!\’/’/\;
u.dai\ Gaanl) g Ldad) il yall 3alas
gﬁa,,\.'ﬂd:\.n;.ubd +4.8 gl w\gé@”:ss\gs dd paall cilasdl) saga i
slaia daalall Lilaly 4 jladll & gidl)

Lty gl ek

uadlal)

Aoy sladlaly A g S 4 5 adl) clleadll By e i aaad Y A jall cadaa
Gl (laral) aan) aalals @ o) danll 8 (a8 sall s dpalaio V) (Y dlaiuy)
(6 sinsa 4 yra ) o LS colaina daalall Dl 4y jlaill @l il (2 3lendl 220 cCaagiual)
A il el sl A8 ) Aanll (GaaT (5 siasa s i STV A paall Ciladdll 53 s A lae
(i sl zegall aladiiul & Ll a i LA 5 Al jal) Calaal (giail s cplaia daalall Ll
Al ) aaiane JS g ¢ saaall 21 5AY) (e ) e BIAIS AL LYY alasil 25 LS o Llail
S a) 18 ALiaiall plaiwm daalad) A3y Ay il o i) 8 il gall 5 35 oY) bl (e
DSt g ¢ jaaic (2800) paaae @l (Opaitall 5 alad¥) el s «l Y (5 e s ¢ sal
iy ) Al ) Ao ana apaatl Al 490 gfall il o gl aladiul 3 Al jall adine ana
¢(SPSS) zabiy ahaai uly Tl _can) Lgtallaa 5 W jaa yi 5 il Jaa) 255 ) 5 —aie (338)
leaall 53 gad Al an AV 13T 5 @llia () slganl (il (ge A game (M Al il il a g
Clia 55 LS (plainn daalall Al 4y il @l il 848 sl danl) 845 IV 4 5 iadl)
A 5 ISIY) 4 ) Lo 3 g3 A Jlaa (5 susa 5 A dl dmnl) (385 (5 sisa ¢ M Al
s sl i il i) e 3l g e pe Ay ol slaina daalal) 3Ll 4y jlall S il
laaall 33 g alaid Wl jpaias¥) elaiaa daalall dilely 4 lail) o il 4l Caa of L)
Claliia) 4l 4 5 S Liladd a5y g odal (8 ) i) JOA (e i 5 ST 48 )l

GAY S gl e L el Al ) e i) o S 5l ae e Dlarl) (g ddlida il

G vl Aullal)
S MBS ] ; il daal G G
c g1A dast /2 :

e busall Jlae Y15 5la) Hu]
L 5 53l 5 slall daalas

21447 ) slaia 22026 ¢ x\



el 4 ) ggandl
) il g addail) g A 01 5505 9
SRSl EA =

alall Gl g Lal) il jal) 5abes

L gl gl

The Impact of the Quality of Electronic Banking Services on Market Share: A
Field Study at Commercial Banks in the Capital Municipality of Sana'a

Abstract

The study aimed to identify the impact of electronic banking service quality, with its
dimensions: (responsiveness, security, reliability, and website design) on market share,
represented by its dimensions: (service volume, target market, and number of customers) in
commercial banks operating in the Capital Municipality of Sana’a. It also aimed to assess the level
of electronic banking service quality and the level of market share achieved in these banks. To
achieve the study objectives and test its hypotheses, the descriptive—analytical method was
employed. A questionnaire was used as the primary tool for data collection from the study
participants. The study population consisted of administrative leaders and employees in
commercial banks within the Capital Municipality of Sana’a, including 2,800 individuals working
in the positions of (general managers, department directors, heads of sections, and employees).
Due to the large population size, a random sampling technique was used to determine the study
sample, which comprised 338 respondents. The collected data were coded, entered, and
statistically analyzed using the SPSS program. The study findings revealed there is a statistically
significant impact of electronic banking service quality on market share in commercial banks
within the Capital Municipality of Sana’a. The findings also indicated that both the level of market
share achieved and the level of electronic banking service quality practiced in these banks were
high. Based on the findings, the study recommended that commercial banks in the Capital findings
of Sana’a continue prioritizing the quality of electronic banking services by consistently
developing and diversifying their electronic offerings to meet the needs of different customer
segments, while focusing on adding competitive advantages that distinguish them from other
banks.
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