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The Impact of Activity Based Costing in the Reducing Marketing
Costs: A Field Study at Industrial Companies in Hodeida City, Yemen

Abstract

The study aimed to identify the impact of applying the Activity Based Costing
(ABS) system on reducing Marketing Costs (MC) for Yemeni industrial companies in
the city of Hodeida, Yemen. To achieve the study objectives; (201) questionnaires were
distributed to a purposive sample selected from (13) major Yemeni industrial companies
in the city of Hodeida, included (managers, employees of financial management,
accounting, costs, marketing management, sales management, and internal auditing).
(158) valid questionnaires were retrieved for statistical and data analysis. The Statistical
Package for the Social Sciences (SPSS) program was used, through simple regression
analysis which was used to test the main hypothesis, and multiple regression to test the
sub-hypotheses. The result of the main hypothesis revealed that there is a positive
impact of applying ABC on reducing MC, and the results of the study indicated that
there is a strong link between (allocating of marketing resources to activities,
identifying the causes of marketing activities, and determining the cost pools of
marketing activities) and reducing MC, while there is a moderate link between
(allocating marketing costs to products) and reducing marketing costs. Moreover, the
study showed that Yemeni industrial companies in the city of Hodeida are aware of the
importance of marketing costs, the risks of their rise, and their endeavor to reduce their
costs to the lowest possible extent. The study concluded that there is a high positive
impact of allocating marketing resources in activities, followed by identifying the
causes of marketing activities on reducing marketing costs of the study companies. The
study also concluded that there is no impact of identifying the cost pools of marketing
activities and allocating marketing costs for products on reducing marketing costs. In
light of the findings, the study recommended the need to study the reasons for the
increase in marketing costs, seek to reduce it, and evaluate and develop cost systems,
especially those related to determining marketing costs. The study also recommended
benefiting from using ABC for better identification and measurement of marketing
costs, and company departments training their employees, especially cost accountants,
to enable them to carry out their duties in the best way.
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