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The study highlighted a set of recommendations in the light of the results

and conclusions, and the most important ones are:

1. Mobile phone companies should pay more attention and focus in
developing and innovating the activities of the service marketing mix
dimensions, because of their significant positive impact on their
competitive advantages

2. Top Managements at mobile phone companies in Yemen must pay more
attention to the general appearance of sales points, provide convenient
waiting halls, and consider developing distribution means by using
mobile phone applications and social medias.

3. Human Resource Departments at mobile phone companies in Yemen
must hire individuals with distinguishing competences and skills and
motivate them to come up with new ideas and use innovative ways in
providing services. That can be achieved by involving them in making
innovative decisions and developing their skills for a high and
sustainable competitive advantage.

4. Mobile phone companies in Yemen must increase their interest on
promoting means and make their advertisements more interesting,
attracted and noticeable, and conform with their services so as to
enforce their competitive advantage. That is because of competitive
advantage has been mostly impacted by promotion as a marketing
innovation dimension.
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“Marketing Innovation in Telecommunication Services and Its Impact
on Achieving Competitive Advantage: A Field Study at Mobile Phone
Companies in Yemen”

Abstract

The study aims to measure the impact of marketing innoviation of telecom

services on achieving the competitive advantage of mobile phone

companies in Yemen. The analytical descriptive method was used.

Morevoer, a questionnaire was adopted and developed from the previous

studies and was distributed among 143 employees (managers, depatments'’

heads and specialits) in Sales, Marketing, and Customers' Services

Departments within the three mobile phone companies in Yemen (Yemen

Mobile, MTN, and Sabafon). After that, data were analyzed using SPSS

program to come up with the most important results as follows:

1. There is a high level of marketing innoviation as well as competitive
advantage in mobile phone companies in Yemen.

2. Marketing innoviation has a positive impact on the competitive
advantage of mobile phone companies in Yemen.

3. All marketing innoviation dimensions (service, price, promotion,
distribution, technology, processes, and individuals) has a positive
impact on the competitive advantage of mobile phone companies in
Yemen.

4. There are no statistical differences in the innovating marketing and
competitive advantage because of some organizational factors such as
age of business or number of employees.

Based on the study results and comparing them with those of the previous

studies, a set of conclusions was shown and the most important one was

that the Top Managements as well as the Marketing Department at mobile
phone companies in Yemen have an interst on marketing innovations
which positively impacts their competitive advantage obviously.
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