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Abstract

The study aimed to identify the level of strategic intelligence in its dimensions (foresight,
systems thinking, future vision, motivation, partnership) in marketing flexibility in its dimensions
(Flexibility of Participation, Flexibility of Interaction, Flexibility of Implementation) at private
universities in the Capital Municipality of Sana’a, which was used the descriptive, analytical
approach and a questionnaire was designed and to collect the data for the sample which
determined by 137 singles. The study used 118 questioners that is valid for analysis out of 5
municipality universities that have founded for more than 15 years, and they have more than 20
educational program. The study revealed a set of results, the most important are: the level of
practicing strategic intelligence at private universities was high and Its most practicable
dimension in private universities was the vision of the future, while the least practiced was
motivation; the level of use of marketing flexibility at private universities was high, the most
applicable dimension at private universities was the flexibility of implementation while the least
applicable was the flexibility of participation; there is a significant positive impact of strategic
intelligence in marketing flexibility at private universities in the Capital Municipality of Sana’a;
The most impacted dimension of strategic intelligence in marketing flexibility is the motivated
dimension and the partnership dimension. The study presented a set of recommendations, the
most important is: the importance of paying attention to the dimension of motivation and
partnership because they are the most impacted on marketing flexibility and paying more attention
to other dimensions since it increases achieving the marketing flexibility under increasing
competition in Yemen's private universities sector.
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