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The Impact of Digital Marketing on Marketing Performance: A Field
Study at Private Universities in the City of Al-Hudaydah

Abstract

This study aimed to identify the impact of digital marketing, across its dimensions
of attraction, engagement, retention, communication, and learning, on marketing
performance, represented by marketing effectiveness and marketing efficiency, in private
universities in Al-Hudaydah City. The study adopted a descriptive, analytical approach.
The population consisted of employees working in the universities under investigation,
totaling 138 individuals. A structured questionnaire was developed for data collection,
and the data were analyzed and hypotheses tested using the Statistical Package for the
Social Sciences (SPSS). The findings revealed a statistically significant effect of digital
marketing on the marketing performance of the universities under study. Specifically, the
dimensions of attraction, communication, and learning showed significant effects on
marketing performance, whereas engagement and retention did not demonstrate
statistically significant effects. The study recommends allocating specialized human
resources to manage digital communication with students and the public, expanding the
use of interactive platforms and electronic portals to enhance communication
effectiveness and ensure sustainable relationships with target audiences, and organizing
effective digital competitions or participatory initiatives that transform engagement from
superficial interaction into meaningful contributions to improving universities’ marketing

performance.
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