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Abstract

This study aimed to identify the impact of strategic orientation on marketing
innovation and to assess the level of strategic orientation practice as well as the
level of marketing innovation achievement in pharmaceutical manufacturing
companies in the capital municipality of Sana'a. The study employed the
descriptive analytical approach and utilized a questionnaire as a data collection
tool. The study population comprised of (209) individuals working in senior and
middle management within these companies. Statistical analysis was conducted
using Statistical Package for the Social Sciences (SPSS) software. The findings
revealed that there is a positive impact of strategic orientation on marketing
innovation within pharmaceutical companies in Sana'a, with varying effects across
different dimensions of strategic orientation. The dimension of "market leadership
orientation” had the most significant impact on marketing innovation, while
"market orientation™ had the least. Additionally, there was no effect of "technology
orientation” on marketing innovation. The results also indicated a high level of
marketing innovation achieved and a strong practice of strategic orientation among
pharmaceutical manufacturing companies in Sana'a. Furthermore, there were no
statistically significant differences in the participants' opinions regarding the level
of marketing innovation attributable to organizational variables such as company
size and age. Based on these conclusions, the study recommended the need to
enhance the focus on marketing innovation within the studied companies to
strengthen their competitive position, especially given the increasing intensity of
competition both among the companies in the study and between them and
international firms.
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