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Strategic Intelligence and its Impact on Organizational Innovation: A
Field Study at Pharmaceutical Manufacturing Industries Operating in
Yemen

Abstract

This study This study aimed to identify the impact of strategic intelligence in its
dimensions: (foreseeing, systems thinking, motivation, future vision, partnership) on
organizational innovation in its dimensions (product creativity, process creativity) in
pharmaceutical companies operating in Yemen. The study followed the descriptive
analytical method to achieve its objectives and test its hypothesis. The questionnaire was
used to collect the primary data for from a sample of (327) individuals was selected using
simple random sampling method from the study population represented by the workers
in the pharmaceutical manufacturing companies operating in Yemen, including (2106)
employees. Data processing was performed statistically using the statistical package
software (SPSS). The results of the study revealed that there is an impact of strategic
intelligence with its five dimensions in varying degrees on organizational innovation in
pharmaceutical companies operating in Yemen, where the most positive impact was from
the foresight dimension, followed by the partnership dimension, then the future vision
dimension, as it came, respectively, after systems thinking and motivation. The findings
revealed that organizational innovation was achieved at a high level with all of its
dimensions, as the most achieved dimension was product creativity, followed by process
creativity. The results also showed that there were no statistically significant differences
in the level of organizational innovation between the companies of the study attributed to
the organizational variables (company size and age). Based on the study findings; The
study recommended that pharmaceutical manufacturing companies in Yemen need to pay
more attention to strategic intelligence because of its role in organizational innovation.
And that the companies of the study should focus on building their capabilities and
expertise in order to enable them to achieve advanced levels of innovation in the long
term, not just for short term basis.
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